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Some Digital Economy developments 
in Malaysia as at August 2017

Equity Crowdfunding Peer-to-Peer Financing
32 Successful 
campaigns

RM 26 million successful 
raised since August 2016

418 Successful 
campaigns

>70% have women
or youth founders

>800 people participated in
ECF so far

500K average initial
funding targets for
campaigns

40% of investors <35 years
old

Single largest raised
of RM2.6M is a brick
and mortar business
for childcare

Fastest RM1M raised
in 24 hours coming from
their existing customers

25% funds raised
from foreign investors
mainly from Europe

All women founders gained
great traction with mothers

Platform founded by 
millennials; investors with as 
little as RM50 accepted as 
shareholders
Secured follow on funding from 
VC firm Gobi Partners post ECF 
campaign

17.2M successfully
raised since early 2017

55 issuers benefitted
from P2P

1HR fastest campaign
was completed in 1 hour

Snapshot of issuers:
Wholesaler of vehicle
parts, Distributor of fresh
produce, F&B businesses,
consumer goods, 
supplier of office supplies,
service companies



Crowd-based funding platforms

Fund raising 
platformsInvestors Issuers

Projects or 
businesses

Funds raise either as 
equity or loans

Invest Invest

InvestReturns

RepayRepay

SMPs can act as 
intermediaries for the SMES
in equity or fundraising



Don’t miss the fintech revolution
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81 respondents, 78% from services sector and 37% in business less than 2 years
50-60 respondents answered questions in full 
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This is the best opportunity to be different

Capturing the Opportunities through networks and technology

Business
Services
Firm

Business
Partner

Business
Partner

Existing
Clients

New
Clients

New
Clients

Existing services based on existing capabilities

New services based on partner’s capabilities

New services based on newly acquired capabilities

New services to new clients based on partner’s
capabilities

New services to new clients based on partner’s
capabilities and new distribution channels



My concluding observation:

– Core services of accountants in providing relevant information 
and compliance would continue to remain, ways may change 
and competition would be with firms using more technology

– As it would be easier for people to start businesses, services 
which help them to be sustainable would be more demanded

– Capital raising platforms would be more influential to assist 
SMEs and this would also provide greater opportunities for 
practitioners

– Should use technology to aggregate networks, capabilities and 
reach to clients, as what other business are doing

Challenges in managing SMEs


